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Al could replace
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IBM Plans To Replace Nearly
8,000 Jobs With Al — These Jobs
Are First to Go

Jeannine Mancini
August 14,2023 - 2 min read
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Introducing BloombergGPT,
Bloomberg's 50-billion
parameter large language
model, purpose-built from

scratch for finance

March 30, 2023

BloombergGPT outperforms similarly-
sized open models on financial NLP
tasks by significant margins — without
sacrificing performance on general
LLM benchmarks
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Allen & Overy
integrates ChatGPT-
style chatbot to boost
legal work

Magic Circle firm partners with OpenAl-
backed legal startup Harvey to introduce
‘game-changer’ tool

By Victoria Basham

Allen & Overy (A&O) has partnered with a *“~*
startup backed by ChatGPT creator Open Al to
introduce a chatbot intended to help its lawyers
with a variety of legal tasks.
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Private investment in Al by focus area
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O 1»Sovuo Al a1HsSU Branding ua:
Product Awareness

Artificial Intelligence (Al) is already disrupting existing businesses across multiple sectors. Our mission is to
help navigate individuals and companies through this change and integrate value added innovations ta

enhance their business, community, and lifestyle.

O rdovido Al 1KSU Social Media
Content

Getting to Know Artificial Intelligence
Unleash your creative potential with our Al Course. This video series is designed to help you explore and learn how to create 10x productive workflows using (=] [ - —
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https://youtu.be/jriFOuLVdKI?si=3JA_tzkG1KBMRa26
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Elevating Creativity Through
the Power of Al

Experience the seamless fusion of art and technology with Brookreator
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Al Video (15 sec) Al Portrait Text to Image QR Generator
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Create Your Account Log in lagl8 Google, Microsoft HSD
Apple Account

e A
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G Continue with Google
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ChatGPT 3.5 .._s:az-r - il 7 22- \

Welcome to
ChatGPT

&

How can | help you today?

A, ChatGPT canbe inaccurate ChEﬂGPT.

Q Don't share sensitive info

Come up with concepts Show me a code snippet
for a retro-style arcade game of a website's sticky header

(5 ot with Gesgh
Plan an itinerary Design a database schema PR E———
to experience the wildlife in the Australian out.. for an online merch store

(2] o wp wath emad

Message ChatGPT..

ChatGPT can make mistakes. Consider checking important information.

ChatGPT ahHsSukUDUlsd ChatGPT uauwalasuuu
iOS ua: Android



MsS1WUSsULNgU ChatGPT wuuaiva

Upgrade your plan

For people just getting started with Everything in Free, and: Everything in Plus, and:
e v Access to GPT-4, our most v Higher message caps on GPT-4

Unlimited messages, capable model and tools like DALL-E, Browsing,
Advanced Data Analysis, and

moire

interactions, and history Br create, and use GPTs

e R Y e e e S

Access on Web, 105, and Android DALL-E, Browsing, Advanced
Data Analysis and more

Create and share GPTs with your
workspace
Admin console for workspace

management

Team data excluded from tramning
by default. Learn more

Have an existing plan? See billing help * Price billed annually, minimum 2 users




My GPTs
GPTs

Discover and create custom versions of ChatGPT that combine instructions, extra
knowledge, and any combination of skills.
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Featured
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dHSulUU Plus aavhsaldaanisoula
S=H310 ChatGPT 3.5 HSD ChatGPT 4 '

> ]

& ChatGPT4 ~

)

How can | help you today?

Explain airplane turbulence Create a workout plan
to someone who has never flown before for resistance training zjaoahﬂgu"a'aana-“uﬁatﬁ ChatGPT
Giveme ideas Make up a story
for what to do with my Kids' art about Sharky, a tooth-brushing shark superhero
@ Message ChatGPT. @ c®
A v Plus awnsadulkaalwagumw
ChatGPT can make mistakes. Conzider checking impertant information.
PDF CSV Excel lwa'il-i ChatGPT

1
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Company: [Company Name]
Company: [CocoKlean]

Industry: [Industry details]

Industry: [The Skincare and Cosmetics
Industry. Our vegan product is made
from organic, cruelty-free coconut and
our packaging is made from recycled
materials and is eco-friendly.]
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d1HSun1sM Content Plan 2:=GovAlHUQ
ADUA Sudulwad uass:g:1an LWalH
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Posting Frequency: [Number of posts
per day for which date]

Posting Frequency: [3 posts per week
from 10 February to 10 March 2024]
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Content Themes: (Theme 1), (Theme 2),
(Theme 3)

Content Themes: (Theme 1 - Facial
skincare product detail), (Theme 2 -
before and after use the product),
(Theme 3 - beauty routine)
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nauAuAuUsUddavMsdoaisdde AUNGul
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Target Audience: [Describe your target
audience]

Target Audience: [female aged
18-40-year-old, in Asia pacific region]
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Goals: (Goal 1), (Goal 2), (Goal 3)

Goals: (Goal 1 - Boost brand awareness
for our facial skincare products),

(Goal 2 — Boost brand engagement),
(Goal 3 - Information seeking and
purchase conversions)
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Company: [CocoKlean]

Industry: [The Skincare and
Cosmetics Industry. Our vegan
product is made from organic,
cruelty-free coconut and our
packaging is made from recycled
materials and is eco-friendly.]

& ChatGPT4 -

You
I want you to learn my company’s details;

Company: [CocoKlean]

Industry: [The Skincare and Cosmetics Industry. Qur vegan product is made from organic,
cruelty-free coconut and our packaging is made from recycled materials and is eco-
friendly.]

2

ChatGPT

Got it! I've noted down the key details about your company, CocoKlean. You're in the
skincare and cosmetics industry, with a strong emphasis on vegan, organic, and cruelty-
free products derived from coconut. Additionally, your company stands out for its
commitment to environmental sustainability, using packaging made from recycled
materials that are eco-friendly. Is there a specific task or information you need assistance

with regarding CocoKlean?



NAUWNUSIDaIdgQIAgINU SulioH nauthHbe
ua:waHugvdYMISHIIMIsaaa

& ChatGPT4 v

tdshoazlduaaviutsav Message ChatGPT
ChatGPT

Great! Let's outline a social media marketing plan for CocoKlean, focusing on the
To create a social media marketing plan, | want you to learn details you've provided. Here's how we can structure your plan around your content

themes, target audience, and goals:

with the following details:

1. Content Themes Overview
Content Themes: (Theme 1 - Facial skincare product detail), * Theme 1 - Facial Skincare Product Detail: Highlight the unique benefits and

(Theme 2 - bEfOl’E and after use the product) ingredients of your products, emphasizing the vegan, organic, and cruelty-free
aspects. Include tutorials or demonstrations on how to use the products effectively.

(Theme 3 beaUty l'OLItIﬂE} * Theme 2 - Before and After Use of the Product: Share real customer testimonials and
before-and-after visuals to showcase the effectiveness of your products. This can

Target Audience: [female aged 18-40 year old, in Asia pacific include short video clips or image slideshows.

. * Theme 3 - Beauty Routine: Offer content that integrates your products into daily or
region]

weekly beauty routines. This can involve tips on skincare, wellness, and leveraging

influencers to share their routines using your products.

Goals: (Goal 1- Boost brand awareness for our facial skincare
products), (Goal 2 — Boost brand engagement),
(Goal 3 - Information seeking and purchase conversions)
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2. Target Audience

To create a social media marketing plan | want you to learn * Female Aged 18-40 Years Old in the Asia Pacific Region: Tailor your content to
appeal to the skincare and beauty interests of this demographic. Consider cultural

with the following details:

preferences and trends within the region to make your content more relatable and
engaging.

Content Themes: (Theme 1 - Facial skincare product detail),

(Theme 2 - before and after use the product), 3. Goals

(Theme 3- beauty l'OLItiﬂE} * Goal1-Boost Brand Awareness: Use visually appealing content, hashtags, and
collaborate with local influencers to increase visibility. Participate in relevant social
media challenges or create a branded challenge to spread awareness.

Tal'get Audience: [female aged 18-40 year Old, in Asia paCiﬁC * Goal 2 - Boost Brand Engagement: Encourage user-generated content through

region] contests or campaigns asking followers to share their own beauty routines with your

products. Utilize polls, quizzes, and Q&A sessions to foster interaction.

Goal 3 - Information Seeking and Purchase Conversions: Provide clear information
Goals: (Goal 1- Boost brand awareness for our facial skincare on the benefits and usage of your products. Include direct links to your online store or

products), (Goal 2 - Boost brand engagement)' specific products to facilitate easy purchases. Use targeted ads to reach potential

: : : tomers based on their interests and online behavior.
(Goal 3 - Information seeking and purchase conversions) cHstomers based on Telr fterests ahd onine benavior
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Task Requirements: Based on the task requirements you've outlined, let's develop a more structured
« Conduct research to understand the company. industry approach for CocoKlean's Instagram marketing strategy. This plan will touch upon

i . research, analysis, content calendar development, performance monitoring, event
content themes, target audience, and platform best practices

incorporation, and competitor analysis.

for [Instagram].

. Analyze the best posting times and days for your target 1. Research
audience to maximize engagement from [Instagram] platform Company and Industry Understanding:
'il'IS'ight * Dive deep into the skincare and cosmetics industry trends, particularly focusing on

; the vegan, organic, and eco-friendly segments. Understand CocoKlean's brand
» Develop a comprehensive content calendar, ensure that the _ . _
values, product offerings, and sustainability practices.
content aligns with the company's goals, content themes, and
N Content Themes & Target Audience:
target audience.

* Explore the interests, behaviors, and preferences of females aged 18-40 in the Asia

» Monitor performance and engagement of the [Instagram

Pacific region regarding skincare. This includes understanding cultural beauty

pOStS] to optimize the content calendar over time. standards, skincare routines, and the popularity of vegan and organic products within
« Plan for and incorporate special events, industry trends, or this demographic.

trending topics to capitalize on opportunities for increased Instagram Best Practices:

Vlsibil]ty * Study Instagram'’s algorithm, image and video content preferences, hashtag usage,

and engagement strategies. This includes best practices for Stories, Reels, IGTV, and

» Analyze competitors' social media strategies and identify
regular posts to engage the target audience effectively.

opportunities to differentiate your content.
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Task Requirements:

Conduct research to understand the company, industry,
content themes, target audience, and platform best practices
for [Instagram].

Analyze the best posting times and days for your target
audience to maximize engagement from [Instagram] platform
insight.

Develop a comprehensive content calendar, ensure that the
content aligns with the company's goals, content themes, and
target audience.

Monitor performance and engagement of the [Instagram posts]
to optimize the content calendar over time.

Plan for and incorporate special events, industry trends, or
trending topics to capitalize on opportunities for increased
visibility.

Analyze competitors’ social media strategies and identify
opportunities to differentiate your content.

@ ChatGPT4 -

2. Analyze Posting Times and Days

* Utilize Instagram Insights (for business accounts) to analyze when your target
audience is most active. Look for patterns in engagement to identify optimal posting

times and days specifically for the Asia Pacific region.

3. Develop a Content Calendar

* Create a content calendar that aligns with CocoKlean's goals and incorporates the
identified content themes. Plan to have a mix of product highlights, before-and-after
stories, and beauty routine tips. Ensure diversity in content types (images, videos,
Stories, and Reels) to maintain engagement and interest.

* Weekly Content Breakdown Example:

* Monday: Motivational beauty routine tips.
* Wednesday: Product highlight with detailed usage instructions.
* Friday: Customer testimonial or before-and-after showcase.

* Sunday: Interactive content (polls/quizzes) or influencer collaboration.

4. Monitor Performance and Engagement

* Regularly check Instagram Insights to monitor key metrics such as likes, comments,
shares, story views, and follower growth. Use this data to identify what types of

content perform best and adjust your content strategy accordingly.
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Task Requirements: 5. Incorporate Special Events and Trends
Conduct research to understand the company, industry, * Plan content around special events (e.g., Earth Day, World Vegan Day), industry

. . trends, and trending topi I tt di dindustry. Thi i
content themes, target audience, and platform best pract1ces rends, and trending topics relevant to your audience and industry. This can increase

visibility and engagement by tapping into wider conversations.
for [Instagram].

Analyze the best posting times and days for your target 6. Competitor Analysis
audience to maximize engagement from [Instagra ITI] platform * Analyze competitors’ Instagram strategies to identify what works well in terms of
insight. engagement, content types, and posting schedules. Look for gaps or areas where

. CocoKlean can differentiate itself, such as unique aspects of your products or
Develop a comprehensive content calendar, ensure that the

sustainability practices not highlighted by competitors.
content aligns with the company’s goals, content themes, and

target audience.

Monitor performance and engagement of the [Instagram posts]

to optimize the content calendar over time.

Plan for and incorporate special events, industry trends, or

trending topics to capitalize on opportunities for increased

visibility.

Analyze competitors’ social media strategies and identify

opportunities to differentiate your content.
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Deliverable:

Provide a comprehensive and competitive [Instagram] for 3

posts per week during 10 February to 10 March 2024.

« Create content calendar for [Instagram] in a table format
including date of publishing, content theme, copywriting
caption that suitable for social media advertising, platform
best practices.

« Ensuring that it is well-organized, engaging, and tailored to
the specified company, industry, content themes, target
audience, and platform best practices.

» The calendar should be based on thorough research, best
posting practices, and performance metrics.

« Additionally, include recommendations for post
optimization and ongoing performance monitoring.

G

ChatGPT 4 ~

You
Deliverable:

Prowide a comprahensive and competitive [Instagram] for 3 posts per week during 10
February to 10 March 2024

- Create content calendar for [Instagram] in a table format including date of publishing,
content theme, copywriting caption that suitable for social media advertising, and platform
best practices.

- Ensuring that it is well-organized, engaging, and tailored to the specified company,
industry, content themes, target audience, and platform best practices.

- The calendar should be based on thorough research, best posting practices, and
performance meatrics.

- Additionally, include recommendations for post optimization and ongoing performance
monitoring.

ChatGPT
Based on the specified timaframe from 10 February to 10 March 2024, and aiming for three
posts per weelk, we've identified 12 dates for publishing content on Instagram. MNow, lef's

create a content calendar that aligne with Cocoklean's themes, target audience, and goals.

Content Calendar for CocoKlean (Instagram)

Content

Date Theme Capticn Best Practices

e

12 Facial "Unlock the secret to radiant skin with our Use high-guality product
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Content Calendar for CocoKlean (Instagram)

Date

12
Feb

14
Feb

16
Feb

19
Fzb

2y
Feb

23
Feb

Content

Theme

Facial
Skincare
Product
Detail

Beauty

Routine

Before

and After

Facial
Skincare
Product
Detail

Beauty

Routine

Before
and After

Caption

"Unlock the secret to radiant skin with
our vegan, organic coconut-based
skincare @ Dive into natura's
embrace with CocoKlean. #EcoBeauty

#\eganSkincare”

"Valentine's Day glow-up with
CocoKlean! W Follow our step-by-step
guide for a romantic evening radiance.

#BeautyRoutine #ValentinesGlow"

"Real results, real smiles & Swipe left to
see the transformative power of
CocoKlean. #BeforeAndAfter

#SkincaraeTransformation”

"Feed your skin the goodness it
deserves. Our cruelty-free formula is
your new skincare staple.

#CrueltyFree #0rganicSkincare”

"Morning or night, CocoKlean fits right.
Discover how to integrate our essentials
into your daily regimen.
#SkincareRoutine #EcoFriendly”

"Transform your skin, transform your life.
See the difference CocoKlean makes.

#Skincarelourney #HealthySkin®

v

Best Practices

Use high-quality product
images, include hashtags
related to vegan and eco-

friendly skincars.

Share a short video or
carousel post showcasing
a simple beauty routine

using your products.

Before-and-after images;
encourage users to share
their own stories with a

dedicated hashtag.

Focus on the benefits and
ingredients of a specific
product, use engaging

visuals.

Tips or a tutorial video on
incorporating products
into marning/night

routines.

Showcase customer
testimonials and
encourage followers to
post their progress with a

brand-specific hashtag.

23
Feb

26
Feb

28

Feb

Mar

Mar

Mar

Before
and After

Facial
Skincare
Product
Detail

Beauty

Routine

Before
and After

Facial
Skincare
Product
Detail

Beauty

Routine

"Transform your skin, transform your life.

See the difference CocoKlean makes.
#5SkincareJourney #HealthySkin®

"Sustainability mests skincare.
Experience eco-luxury with our recycled
packaging. @ W #SustainableBeauty
#EcoChic"

"Leap into flawless skin this leap day
with CocoKlean's complete skincare
line. #LeapDayBeauty

#SkincareEssentials”

"March into spring with cenfidence.
Check out these stunning

transformations! #SpringRenewal

#BeautyRevelution”

"Every drop counts towards perfection.
Discover the power of our key
ingredient: organic coconut. @

#PureBeauty #IngredientFocus”

"Women's Day special: Celebrate beauty
inall its forms with Cocoklean. v
#InternationalWomensDay

#EmpoweradBeauty”

Showcase customer
testimonials and
encourage followers to
post their progress with a

brand-specific hashtag.

Highlight the eco-friendly
aspect of packaging,
possibly with a behind-
the-scenes look at the

production.

Special leap day post,
engage users with a leap

day challenge cr offer.

Align with the seasonal
thems, spring
transformations,
encouraging a new start
with CocoKlean.

Deep dive into the
benefits of coconut in
skincare, use infographics
or close-up visuals of the

product.

Align with International
Women's Day, showcase
diversa beauty routines

celebrating women.
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B Come up with unique theme and ideas for [3] awareness campaign related to my detail
that | provided.

Come up with unique theme and ideas ChataPT

Given CocoKlean's commitment to sustainability, organic ingredients, and cruelty-free

for [number] awareness campaign

practices, here are three unique theme ideas for awareness campaigns that resonate with

related tO my detail that I prOVidEd. your brand ethos and target audience:

1. "Eco-Skin Warriors" Campaign

Theme Concept:

This campaign focuses on educating and inspiring your audience to become warriors for
eco-conscious skincare. Highlighting the importance of choosing products that are not
only good for their skin but also for the planet, the campaign can feature stories of how

individual choices contribute to a larger environmental impact.

Campaign Ideas:

* Eco-Skin Warrior Stories: Share user-generated content of customers sharing their
journey to more sustainable beauty routines, focusing on the switch to products like
CocoKlean.

* Weekly Eco-Challenges: Engage your audience with weekly challenges that promote eco-
friendly habits, such as recycling old skincare containers, DIY beauty treatments using
natural kitchen ingredients, or a no-makeup day to embrace natural beauty.

* Sustainability Spotlight: Highlight the sustainable practices behind CocoKlean's products,

from sourcing organic ingredients to using rx."f Zled packaging, in an engaging video
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Create a "Task”

Article

Eassy

Ad Copy
Headline
Analysis
Blog Post
Summary
Video Script
SEO Keyword
Email

Social Media Post

Outline

Product Description

Show as "Format"

List

Table

Code

HTML

Graph
Spreadsheet
Gantt Chart
Presentation Slide
Markdown
Plain Text File
Bullet Point
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@® As a script writer, create an interesting one-minute video
script for social media promotion in table format.

@® You are a blogger, write an article of potential sections for
a blog post on this topic: [topic], targeted at [inset target
audience] format with headers, sub-headers, bullet points,
include an SEO title. In the form of bullet point.
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https://www.tiktok.com/@story.documentary/video/7333457822602120456
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ChatGPT, Dall.E, Brookreator, Canva
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